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COVER STORY:

said Rose McKinney, president, Risdall
McKinney Public Relations, somewhat
pleadingly. When 1 was casting abour for a
compelling cover story for our anmual Women
In Business issue a suggestion came from a
member of one of the four Twin Ciries” chap-
ters of The Women Presidents” Organization,
or WPO. She invited me to attend a mecting
and then write about specific members of the
and
how they support one another, personally
and professionally

group, as well as about the group irself

| wasn't quite sure from a logistics and
layour standpoint exactly how o tell the SIOrY,
but I 'was sure after arrending a meeting there
were lots of great stories to rell.

Although I had circulated some questions
prior to the meeting, when | spoke, my preface

JENNIFER
SMITH

Ohwniers Presidlent. Tnmovitive

CH T Sobutjoms

What prompted you 1o start vour own business?
\: | was famiar with the office supply business from a YOUNG a0 as
my farmity owned a small ofice supply business. | saw there was a void
m the marketplace that the nationally cwned office supply chains were
ke frorm howy iy family ran its small business that | could

i

was something along the lines of “men net-
work on the j.‘,u“' course and over lunches at
the club, and we all know women nerwork
in different ways and I want to explore that”
and blah, blah, blah.

T besgan wath, in my circle of male friends,
guys who are CEOs and Vs and entrepre-
neurs, | don't know a single one of them
“doing deals” on golf courses these days,
though several do in fact golf.

And several members of thar male group
did also attend our Leadership Luncheon
in April with Governor Pawlenty, Deborah
Callahan and Irwin Jacabs, but long lunches
are decidedly not the norm for them either.

S0 admirtedly, | didn’t frame my opening
line very well and my thanks to Rose for
reminding me of that. However, I do think

media placements

customer-centerad office supoly company that would afiow me

ol

10 compete succassiully with the national chains and big box stores,

How has the bosiness enviromment ol
WOIen sinee von staried vour career? A: The
awareness of drersity in the markel. More companes understand

CERT and are oKINg 1or ways 1o incomorate women-owned
e55es ina their overall spend. We ame doing business with targer
Companies -'I"-\.'|.-'I':|-' that years ago merely talked about diversity,
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offer the business community a better approach 1o |

refations—an approach that focuses on results that m

there are some distinet differences in terms of
how men and women nerwork, and maybe
more specifically or importandy, how they
support each other in peer to peer setings,
such as these WPO meetings.

Through the WPO, a diverse group of
women company presidents and owners of
businesses with ar least two million dollars
in annual revenue are able 1o tap into the
collective wisdom of their peers and advance
their business and personal success.

The local WPO chaprers are coordinated
by a professional facilitator, such as Myrna
Marofsky, of Red Book, LLC, who ran the
meeting | artended. The idea for all of the
chapters 1s to meer monthly to share business
expertise and experience in a confidential and
collaborative setting,

ROSE
MCKINNEY
Prosichesie. Riselill MeKinmney

When |||'Ulll|r1l"1i Vi o starn Vour aown business?
\: Cpportur iy, An opportunity to partner with an established

herlising

T Instead «

How has the business environment changed for women

sinee vour first started vour career? A: There are More woimen

g Is better

prove that anymors

rship roles today

Wwhich means there 15 Tar more mentoring
ing for the new generation of women in the workplace
an today are far mome comiortable in their CISINESS role

than when | started my cameer in the late *80s. Women then wera

trying to prove they were just as good as men, We don't he

e 1o

—

Smiles, support and some senous 1
descussion at a manthly WPD meeting,

CAMILLE
ITHIOMAS
Presialeand/UEC), 150K

Murketimg Solusions

What o Vi like alwout |];|\i|];_', VORLE G hinsiness?

| kméwy from an earty age thal | wanted 1o i my own comgar i
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DEBORAIH
‘ CALLAHAN

i ‘ CEQ, TS Compmrante Trovel

Sefutioms! Anerican Express

‘ﬁ'll}' did vou start vour own business? A 7o
provide a rewardng and nurunng work emdronment for those
who share my vision and passion, aswell as to provida value for
customers and clients. | always thought i | work hard and treal
people how | Bke to be treated, | would be successhidl, Though
our busness and industry has constantly changed, those same
simple principles guide me and our growing company todsay,
nearly 30 challenging and immensaly rewarding yvears later.

What advice do vou have for leaders w
Ilf'l]l their businesses thrive in these challer nEing
economic times? A: Some things are smply beyond ou
control, but we can change the way we interpret and mact
to them. Be decisive and keep being decishe, empower
empioyees, busd cash reserves, constantly reinvent your busi-
ress and focus on the positives, Stay hopeful and optimistic,

NANCY
ROSENBERG

Ohwner, g Tops Ligquars=id =

IHeewsmr | Aajamr=

Whar was Vot lfirst involvement in vour Linsi-
ness? As | joned my family business about 15 -.-E;a|5. ago, and
have been instrumental in s growth snce. Some of the changes
have included competenzng the office, estabishing wine clubs
and events, and fomalzing empioyes training, educaton and
travel programs, The leadershipy skills | have learmed through WPO
have helped me 1o develop a more structued compary

What are some of the upsides/advamages 1o
being o women entrepreneur and business owner?
A: The uniceness of baing a female owner in the hguor incustry
has made me moe noticeable. Hopefully, that works D my
achvamage. The bquor industry is obviously heavily dominated by
men in the leadershn roles. | find that my leaderstip both in my
busingss and in our industry organization where | have been a
board membser for many years stands oul becawse of my gender.
I am frequently asked 1o represent the “liquor folls” because it
helps to depa an old stereotype. | madily relate 1o many of the
government officials and legiskalors that we work with 1o uphoid
and enact positive laws conceaming liquor [ssues
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“There are a lot of commonalities between what we do and
I always take things away from our meetings,” says Kay Phillips,
president, ATEK Manufacturing. * Somebody always talks about
things they are doing that | can use to help my company be
better. Thats the reason that | participate in this group is to be
a berter leader and create a better organization. *

“Early in our careers and in our business, we focused very
much on the industries we serve,” states McKinney, a local
public relations veteran. “As diverse as those are, like Kay
said, it's the commonalines that bring us together and where
we find solutions.”

* | also like the networking aspect of it across the community
and the country,” says Terri Krivosha, parmer, Maslon Edelman
Borman & Brand, LLE “When | meet women while rraveling,
or at a conference, you just say vou're in WO and everyone
understands whart thatr means and how you mighe be able o

Minneapolis-St. Paul ties for fourth
place among metro areas across the
country with the largest number of
wormen-owned [irms.

Minnesota has the second highest
!]1‘]'[:('.1'"511‘;'[.' []i WOLTIET t‘tl:_":llf_'_'{‘li in the
workloree in the 1S, (09 percent).
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There are 200,000 women-owned
businesses in Minnesota. senerating
more than S35 hillion in sales and
|~|!|}J|{}}i|l}_r over 200,000 |u~n|||1-_

- VeoEren Fregeiorn

help each other. When | was starting my career women weren't
very good at helping each other. It was more, 'l worked hard
to do it, I'm not going to help you figure anything out” Now
I think there’s such a desire for all of us to really pitch in and
support others.”

“Another thing [ think about this group thar's different than
some of the other ones | have been in is we hold each other
accountable,” states Jennifer Smith, CEQ, Innovarive Office
Solutnons. 1 think that's definitely a huge part of the groups
long-term success as well. It's interesting, that afrer five vears
we're still going and commutted to each other.”

“Anyone here who needs help, they know they've gor people
who will jump in and give it to them,” adds Phillips. “Whether
it's advice, a sales contact, a new business oppormunity or simply
someone to talk to who will say *veah, we've been through this,
it’s all about the lifng up, right? All of us have been given
ditferent opportunities, different skills, different perspectives
on things that help vs do a berter job. And | don’t think any
of us would be sitting here unless we thought this was going
to help us” we

L

TERRI
KRIVOSHA

Parvoer, Misloan Falebman

Besrmmuin & el

Is gender an issue for vou in business? A | ik
gender doesn't play an ssue for A woman business
has the respect of those who work for her, Personally, 85 a lawyer
in a male-domnated ama of practce (business w/mergers and
acquesitions), gender has never been an issue for me. Agair, | think
the issue of respedt s cnbcal here, oo

rwnier if she

How has the business environment changed
sines vou started vour career? A: One of the biggest
difierences | have seen in my 26 years of practicing law is that tha
carg of childran is n

1 langer just & "woman's” issue bul everyone's
issue, With two career households, childcare duties are ofter
shared and we all need fesataility 1o mest family obigations. Them
ae also many women's business groups avadable now to healp
wiomen develop networks in a way there were not several years
ago. WP is a great example.

RUTH
MURMAN

Orenper, Avmstie Foeh's Aminnaal
Uare & Welliess Copters

and to finally gt paid appropnatehy for oy work, You als:
appéy your own standard of ethics to your business; no chealing
the clients or taking shorouts,

Is gender even an issue for vou? A: it sometimes
hen 1end to push me harder 10 see d | will gve in. Thay are pleas
antty surpnsad when | won't let them decide, as the Gient, how
| wall rom my business. As a woman you have to ba frn, ot not
ahb, Guys are merely considered good businessmen wihan

they are lough

What adviee do vou have for other business
owners/leaders?  A: Quit being stubbom! Accep the
circumstances and go back to what worked when you began
your business. Know that you are going to have to work harder
and longer hours than you may have been. Its absolutely
crocial to believe thal you will surave in this economy, Let
the public and your clents know what sats you apant and be
nonest and authentic
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